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Kanter, Julian, private collector of political 
advertisements, can be contacted at the 
Political Television Commercial Archives 
in Highland Park, IL, Il, 1, 29 


Keith, Gordon, “How Senator Henry Jack- 
son's Opponent Helped Put Him in the 
Senate,” III, 1, 21 


Kemp, Jack F., Republican congressman from 
New York, charisma, Il, 1, 8 


Kendall, Don R., “Corporate PACs: Step-by- 
Step Formation and Troublefree Opera- 
tion,” I, 1, 14 


Kennedy, Edward, Democratic senator from 
Massachusetts, analyzing his charisma, II, 
1, 12; Andy Warhol's involvement, II, 1, 
30; art used as fundraisers, II, 1, 30, 31; 
charisma, Il, 1, 4; Chappaquiddick 
speech, I, 4, 27; direct mail, I, 3, 22; entry 
into the presidential race, 1, 1, 50; Fund 
for a Democratic Majority, Il, 1, 9; 
Georgetown Speech for 1980 presidential 
campaign, I, 3, 27; loan from the District 
of Columbia National Bank, I, 1, 31; 
public financing, 1, 2, 21; reflects heroic 
features, II, 1, 8; Roger Mudd’s CBS Inter- 
view in the fall of 1980, II, 1, 12; stress, II, 
2, 17; theme for presidential campaign, I, 
3, 28 

Kennedy, John F., President, library in Bos- 
ton, Massachusetts, II, 1, 28; speech style, 
I, 4, 29 


Kerrigan, Dan, “A Candidate Information 
System: Organizing the Disorganized,” 
Ill, 4, 119 

King, Edward F., 1978 Massachusetts Repub- 
lican gubernatorial candidate, I, 1, 13 


King, Edward J., 1978 Massachusetts Dem- 
ocratic gubernatorial candidate, I, 1, 13 


Kissinger, Henry, charisma, II, 1, 9 


Kotler, Neil, “Business Marketing for Poli- 
tical Candidates,” II, 2, 24 


Kotler, Philip, “Business Marketing for Poli- 
tical Candidates,” II, 2, 24 


Kozak, Ellen M., “Business Accounting for 
Campaign Treasurers: A Compliance 
Primer, Part I,” I, 4, 31; “Business Ac- 
counting for Campaign Treasurers, Part 
Il,” If, 1, 39 


Krushenick, Nicholas, donated two editions 
of silkscreens to the Edward Kennedy 
presidential campaign, II, 1, 31 


L 


Labor Political Action Committees, I, 1, 15, 
16 


Labor, communications power, I, 3, 60; la- 
bor-party connection, I, 3, 61; new politi- 
cal environment, I, 3, 62; political action 
program, I, 3, 59; political action pro- 
gram, I, 3, 59; “Political Clout of the ‘80s: 
The New Strategies,” by Robert F. Bonita- 
ti, I, 3, 57; political strategy for the ‘80s, I, 
3, 62; political traditions and history, I, 3, 
58 


Labor League for Political Education (LLPE), 
merged with the AFL in 1955 to form the 
AFL-CIO’s Committee on Political Educa- 
tion (COPE), I, 3, 58 


Landers, Bob, does a lot of voice-overs for 
Tony Schwartz, II, 7, 20 


Leaflets, used to zero in on an issue or to cre- 
ate name and face recognition, II, 3, 28 


Leslie, Jack, Fund for a Democratic Major- 
ity, Il, 1,9 
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Lewis, Alan, archivist for PBS, II, 1, 28 


Lichenstein, Roy, artist, donated original 
works of art to Carter campaign in 1976, 
Il, 1, 30 


Lobbyists, donating mailing lists for fundrais- 
ers, I, 4, 17 


Local Party, activities, III, 2, 37, 38; differen- 
tiation, Il, 2, 39; “Organization and the 
Transformation of Southern State 
Politics,” by Arthur English and John 
Carroll, Il, 2, 36; neutrality, II, 2, 42; 
“Politics: Secrets of a Small-Town Boss,” 
by Lorene Hanley Duquin, Il, 4, 25; 
political ideology of committee members 
(figure), Ill, 2, 39; rules and structures, 
Ill, 2, 40; tips from Teddy Filosofos, 
Democratic Committee Chairman in 
Grand Island, New York, Il, 4, 25; vote 
for governor in Arkansas and Pulaski, 
1954-1980 (figure), III, 2, 41 


Long, Russell, Democratic senator from Loui- 
siana, has no trouble raising big money, I, 
4,14 


Luger, Andy, Parker-Coltrane, Ill, 1, 11 


M 


Machiavelli, Niccoli, The Prince, written in 
1500, “some persons always lack, despite 
their training, some personality traits 
needed to be a great leader,” II, 1, 10 


Marshall, Ray, National Policy Excharge, 
Ill, 1, 10 


Massie, Joseph L., Essentials of Management, 
I, 1, 48 


Mathews, Harriett, Progressive Political Ac- 
tion Committee, III, 1, 12 


Mathias, Charles, Republican senator from 
Maryland, 1979 endorsement from the 
AFL-CIO, I, 3, 61; American Federation 
of Government Employees (AFGE), I, 3, 
62 


Matika, Joanne Lally, “Newspaper Endorse- 
ments: Increasing in Number—The Ohio 
Case,” Ill, 3, 4 


Max, Peter, pop artist, campaign poster for 
New York City mayoral candidate John 
Lindsay, II, 1, 30; donated 300 limited 
edition series prints to the Democratic Na- 
tional Committee, II, 1, 30 


Mayberry, Richard H. Jr., “PAC Counsel,” 
I, 3, 101 


McBrearty, Bruce, president of Campaign 
Marketing Group, follow-up letter for 
fundraisers, I, 4, 18 


McGovern, George, 1972 Democratic candi- 
date for the presidency, Americans for 
Common Sense, Ill, 1, 8; California 
primary, 1, 3, 50; direct mail letter, I, 3, 
23; money, I, 3, 31; stress, II, 2, 17; televi- 
sion program, I, 3, 27; theme, I, 3, 28; 
young voters, II, 3, 14 

McLuhan, Marshall, determining a president 
in 1980, II, 1, 4; “the medium is the mes- 
sage,” Il, 1, 4; “There are no passengers 
on the spaceship earth—we are all crew,” 
Il, 1, 8; “Global Village,” Il, 1, 10; origi- 
nal thinker, II, 1, 24; Understanding Me- 
dia, Il, 1, 19 


98 CAMPAIGNS & ELECTIONS Spring 1983 


McMillen, Bill, “A Candidate Information 
System: Organizing the Disorganized,” 
Ill, 4, 119 

Meany, George, president of AFL-CIO, used 
political power as a means for change, I 
3, 58 


Media, billboards, II, 2, 37; campaign com- 
munication problem, fH], 2, 35; consultant, 
Il, 1, 27; cost-effectiveness, II, 2, 38; ef- 
fects of a buy, Il, 2, 38; equal time 
requirement, II, 3, 33; Fairness Doctrine, 
Il, 3, 34; general rules of use, Il, 2, 37; 
gross rating points (GRP), Il, 2, 37; “How 
to Buy Media—Getting the Most for Your 
Money,” by Doc Schweitzer, II, 2, 34; 
mass media uses, II, 2, 35; mass transit 
advertisements, II, 2, 37; “Miracles in 
Dixie: An Exclusive C&E Interview with 
Robert Squier,” I, 2, 29; “New Campaign- 
ing for the New Media,” by Stuart Brot- 
man, II, 3, 32; objectives, II, 2, 35: plan, 
Il, 2, 39; radio, II, 2, 37; research, Il, 2, 
35; role of adviser, Il, 2, 6; television, II, 
2, 36; time and space buying, Il, 2, 38; 
videotext and videodiscs, II, 3, 32 


Membership Political Action Committees, I, 
1, 16 


Microfilming Corporation of America, has 
transcripts of news programs, II, 1, 28; 
Broadcast Review and Index has the index 
and transcripts to the PBS “MacNeil/ 
Lehrer Report,” II, 1, 28 


Microphoto Division, Bell and Howell, has 
the transcripts for “Meet the Press,” II, 1, 
28 


Mockus, Joseph, “Geodemographics II: Tar- 
geting Your Turnout,” I, 2, 55; “Guide to 
Recruiting and Managing Campaign Vol- 
unteers,” III, 3, 19 

Moffett, Toby, former Democratic Congress- 


man from Connecticut, use of computers, 
Ill, 4, 126 


Mondale, Walter, Committee for the Future 
of America, III, 1, 9 


Mosle, Jon, “Portable Computers: Useful in 
State-Wide Campaigns,” III, 4, 129 


Moynihan, Daniel P., Democratic senator 
from New York, Tony Schwartz's in- 
volvement in his campaign, II, 1, 24, 25 

Mudd, Roger, interview with Senator Ed- 
ward Kennedy for CBS in the fall of 1980, 
II, 1, 12 


Muskie, Ed, stress in his 1971 bid for the pre- 
sidency, II, 2, 17 


N 


Name Identification and Recognition, distri- 
bution among commercials (figure), III, 1, 
36; “Paid Television Advertising and 
Candidate Name Identification,” by Lyn- 
da Lee Kaid, Ill, 1, 34; type and length 
comparisons (figure), III, 1, 35 


Napolitan, Joseph, Joseph Napolitan Associ- 
ates, Inc., meeting with Tony Schwartz in 
1967, II, 1, 26 


National Archives, copies of 1980 Reagan/ 
Bush political commercials, II, 1, 29 
houses a collection of television news 
materials, II, 1, 28 


National Association of Realtors, political 
action committee, during the 1978 cam- 
paign they were the second largest interest 
group giver in the nation, I, 2, 15 


National Broadcast Corporation, News Ar- 
chive Library, Il, 1, 28 


National Conservative Political Action Com- 
mittee (NCPAC), activity in 1980 U.S. 
Senate Elections (figure), III, 1, 45; and 
the 1982 elections, III, 4, 9, 39; archives 
for commercials, II, 1, 29; backlash from 
later 1982 NCPAC ads, Ill, 4, 37; impact 
of advertising, III, 4, 39, 40; impact of 
early attacks, III, 1, 43; impact of 1980 
NCPAC television and radio attacks on 
Senator Thomas Eagleton in Springfield, 
Missouri media market (figure), III, 4, 37; 
in Maryland, Ill, 4, 41; limitations of 
campaign activities, III, 1, 44; “NCPAC 
in the ‘80s: Action v. Reaction,” by Brad 
Bannon, Ill, 4, 36; net favorability of 
NCPAC state affiliates (figure), III, 4, 38; 
“Role in the 1980 Senate Elections,” by 
Brad Bannon, III, 1, 43; targets in 1982 
U.S. Senate Elections (figure), III, 1, 45 


National Policy Committee, Democratic sup- 
port group, III, 1, 10 


National Political Archives, in Boston, Mas- 
sachusetts, collection of political commer- 
cials for in-house use, II, 1, 29 


National Republican Congressional Commit- 
tee, fundraising timetable used, I, 4, 12 


National Telephone Advertising, I, 3, 48 


New York Times, research about candidates 
who had been far ahead in early 1978 
polls, I, 3, 49 


Newsletters, contains many photos and short 
newsy articles and used to keep campaign 
workers informed and enthused, II, 3, 28 


News programs, transcripts of, II, 1, 28; CBS 
News Television Broadcasts, Il, 1, 28; 
CBS News Index, locator to the tran- 
scripts, II, 1, 28; Microfilming Corpora- 
tion of America, Il, 1, 28 


Nimmo, Dan, C&E Editorial Board member 
and professor of political science and 
communications at the University of Ten- 
nessee, “C&E Introduces Its Editorial 
Board,” Ill, 2, 7; political communica- 
tions, Ill, 4, 4; “The 1982 Elections,” III, 
4,4 


Nixon, Richard, 1968 Acceptance Speech, I, 
4, 27; speechwriters, I, 4, 25; stress, II, 2, 
17; Watergate, I, 4, 27 

Nordlinger, Gary, political consultant, dress 
style, II, 2, 43 

Novelties, usually expensive and not proven 
vote-getters, II, 3, 28 


O 


Obey-Railsback bill, I, 1, 15 


Office supplies, are they important for the 
race, Il, 3, 28 


O'Leary, Bradley, Republican fundraiser and 
former executive director of the Texas 
Republican party, atmosphere for fund- 
raiser, I, 4, 15; entertainment, II, 1, 36; 
fees for a professional fundraiser, I, 4, 15; 
fundraising timetable, I, 4, 12; golfing 





event for Senators John Tower and How- 
ard Baker, Il, 1, 36; realistic budget, I, 4, 
13 


Orben, Robert, Start ‘em Laughing to Keep 
‘em Listening, I, 4, 22 


P 


PAC Associates, Washington-based organi- 
zation offering targeting computerized 
lists of PACs, handles only Republican 
races, I, 4, 17 


PAC Information Services, Washington- 
based organization offering targeting 
computerized lists wherever the potential 
dollars are, non-partisan service, I, 4, 17 


Palm cards, used as a quick candidate name 
reinforcement, II, 3, 28 


Parker-Coltrane, Democratic support group, 
Ill, 1, 11 


Parkinson, Hank, auction fundraisers, II, 1, 
32; “How to Get Elected to Your State 
Legislature,” I, 2, 49; invitations for fund- 
raisers, I, 4, 16 


Party platforms, 1980 Indiana Republican 
Platform, Ill, 4, 52; 1982 Indiana Repub- 
lican Platform, Ill, 4, 56; drafting a state, 
Ill, 4, 45; “State Party Platforms: The 
Indiana Republican Case,” by Susanne S. 
Ridlen, Ill, 4, 44; significance of a state, 
Ill, 4, 48 


Percy, Charles, Republican senator from Illi- 
nois, CBS special confronting him with 
Democratic opponent Alex Seith in 1978, 
Il, 1, 24; direct mail fundraising cam- 
paign, I, 3, 26 


Personal Contact, cost-effectiveness analysis 
of direct mailing versus (figure), III, 1, 29, 
30; cost-yield comparison of direct mail- 
ing and personal contact (figure), III, 1, 31 


Political Action Committees, I, 1, 14; 1978 
total contributions to U.S. Senate and 
House candidates, I, 1, 14; (figure) I, 1, 
20; American Medical Association, I, 2, 
12; candidate money and spending, III, 4, 
7; “PAC Counsel,” by Richard H. May- 
berry, Jr., I, 3, 101; “Democrats: 
Rebuilding with Support Groups,” by 
Jack Erickson, Ill, 1, 4; Federal Election 
Law, Ill, 2, 16; II, 3, 10; Ill, 4, 19; form- 
ing a corporate, i, 1, 17; health, I, 1, 48; 
income from unions, I, 3, 63; increasing 
role of, I, 1, 51; influence in perspective, 
I, 1, 17; in regard to the Federal Election 
Law, Ill, 3, 15; membership, I, 1, 16; 
methods of member solicitation, I, 1, 18; 
money, Ill, 4, 6; National Association of 
Realtors, I, 2, 12, 13; “PAC Power: Why 
Common Cause Fears Its Impact,” by 
David Cohen, I, 2, 12; positive force in 
the 1980s, I, 1, 19; proliferation of, I, 1, 
15; total money, III 4, 8; trade, I, 1, 16 


“Political Marketplace, The,” by Kevin Chaf- 
fee, I, 2, 70; I, 3, 92 

Political Television Commercial Archives, in 
Highland Park, IL, Il, 1, 29 

Poll, failure to vote, I, 1, 9; primaries, I, 1, 
9; purpose. of, I, 1, 11; screening ques- 
tions, I, 1, 9; turnout, I, 1, 9 


Pollsters, role of, II, 2, 6 


Postcards, used to generate personal endorse- 
ments, II, 3, 28 


Potter, Orlando B., “Disposition of Compli- 
ance Cases and Penalties Incurred in the 
Enforcement of the Federal Election Cam- 
paign Act: An Analysis of Persuasion and 
Punitive Action,” III, 2, 8 


Powell, Jody, 1976 Carter presidential cam- 
paign, I, 3, 52 
Presidential libraries, house collections of 


news materials for in-house viewing, II, 1, 
28 


Press, release for fundraiser, I, 4, 12, 13; 
topics for state legislative releases, I, 2, 52 


Printing, cost-effectiveness of pamphlets, III, 
1, 25; determining your needs, II, 3, 24; 
developing your material, II, 3, 27; find- 
ing a good printer, II, 3, 30; “How to Get 
the Most for Your Campaign Literature 
Dollar,” by Lorene Hanley Duquin, II, 3, 
24; money-saving tips, II, 3, 31; preparing 
your material, II, 3, 29; setting up a plan, 
Il, 3, 25; terms, II, 3, 26; types of mate- 
rial, II, 3, 27; understanding screens, II, 3, 
29; working with your printer, II, 3, 31 

Progressive Political Action Committee 
(PROPAC), Democratic support group, 
Il, 1, 12 


Public Broadcast System, Alan Lewis, archi- 
vist, II, 1, 28 


Public financing, “PAC Power: Why Com- 
mon Cause Fears Its Impact,” by David 
Cohen, I, 2, 12 

Pullman strike of 1894, labor strike in 
Chicago which made unions a household 
word, I, 3, 58 


Q 


Q-Method, “Voter Targeting Using,” by 
Mark J. Wattier, Ph.D., II, 4, 31 
Quinn, Robert, 1974 Massachusetts Dem- 


ocratic gubernatorial primary, Boston 
Globe poll results, I, 1, 10 


R 


Radio, accessories, I, 4, 48, 49; “Airtime: Free 
for the Sophisticate,” by Nedra B. Carpel, 
I, 4, 40; actualities, I, 4, 42; blanketing 
radio, I, 4, 41; broadcasting, Il, 1, 20; 
Broadcasting Yearbook, I, 4, 46; buying, 
Il, 2, 37; campaigning, I, 1, 51; conduc- 
tors, I, 4, 44, 45; format, I, 4, 46; log sheet 
(figure), I, 4, 47; monitoring services, II, 
1, 28; narrowcasting, Il, 1, 20; “Respon- 
sive Chord, A C&E Interview with Tony 
Schwartz,” II, 1, 19; reinforcer, I, 4, 41; 
selective supplemental use, I, 4, 42; Stan- 
dard Rate and Data, I, 4, 46; targeting, I, 
4, 46; The Arbitron Co., I, 4, 46 


Rafshoon, Gerald, Rafshoon Communica- 
tions, 1976 Carter presidential campaign, 
I, 3, 52; making a hero out of Jimmy 
Carter, II, 1, 10; obtaining copies of 
Carter/Mondale political advertisements, 
Il, 1, 28; Tony Schwartz spots in 1976, II, 
1, 22 


Ratchford, Bill, Democratic congressman 
from Connecticut, use of computers, IIL, 
4, 126 


Rather, Dan, 1980 CBS special confronting 
Senator Charles Percy and Democratic 
opponent Alex Seith, II, 1, 24 


Rauschenberg, Robert, artist, 
original works of art to Carter campaign 
in 1976, il, 1, 30; founded Artists Rights 
Today (ART), I, 1, 31 


Reagan, Ronald, 1976 presidential race, I, 1, 
50; analyzing his charisma, II, 1, 13; 
challenges in 1976 made to President Ger- 
ald Ford regarding public financing, 1, 2, 
12; mystic-turned hero (figure), II, 1, 13; 
speech style, I, 4, 29; stress, Il, 2, 17 


Reapportionment, based on 1980 census, I, 1, 
15; California's commission initiative, 
Proposition 14, proposed to remove redis- 
tricting authority from the legislature, Ii, 
4,79 

Reed, Beryl A., “Dress Codes for Candidates: 
How to Look the Part,” II, 2, 40 


Reed, Stanley Foster, “Campaigns & Compu- 
ters,” Ill, 3, 66; “Introduction to the Inau- 
gural Issue,” I, 1, 4; “The 1982 Elections,” 
Ill, 4,4 


Reese, Matthew, Matt Reese and Associates, 
Washington-based political consultant, 1, 
1, 25; I, 2, 55; Claritas Cluster System, IL, 


donated 


3, 6 

Referenda and Initiatives, and the 1982 elec- 
tions, Ill, 4, 11; “Analysis for Winning 
Strategies,” by Philip Seib, 1, 4, 50; argu- 
ments: pocketbook, status quo, and fair- 
ness, I, 2, 61; California's Proposition 13, 
Ill, 4, 77; campaign approach pays off, I, 
4, 55; Dallas cultural bond, I, 4, 51; esti- 
mated versus actual “no” vote for right- 
to-work initiative (figure), I, 3, 9; factors 
that lead to the outcome, Ill, 4, 79; fre- 
quency of use, 1910-1982 (figure). Ill, 4, 
76; Massachusetts nonreturnabie beer and 
soft drink containers, I, 1, 12; Missouri 
right to work, I, 2, 55; nuclear arms 
freeze, Ill, 4, 77; planning the attack, I, 4, 
52; poll results on right-to-work attitude 
by cluster (figure), II, 3, 7; reasons for the 
popularity, Ill, 4, 77; “Referenda & Initia- 
tives: Hot New Campaign Areas,” by 
David D. Schmidt, Il, 4, 74; require- 
ments, Ill, 4, 75; survey research critical, 
I, 4, 52; targeting chart of attitude toward 
right-to-work in Missouri (figure), I, 3, 8; 
telephone banks provide get-out-the-vote 
momentum, I, 4, 54; total number of 
states with initiatives on the ballot 
(figure), Ill, 4, 76, 78; two-month drill, 1, 
4, 54; what are they about, Ill, 4, 74 


Republican National Committee, contribu- 
tions, Il, 2, 33; fundraising timetable 
used, I, 4, 12; joint fundraising effort with 
Democratic National Committee, I, 3, 27; 
media campaign, Ill, 4, 5; use of radio ac- 
tualities, I, 4, 47; using census data, II, 4, 
9; women in their organization, II, 4, 19 

Researchers, person who extracts the most 
politically relevant and helpful data and 
translates it into usable language and 
themes, II, 2, 7 

Rhodes, Sherry, “Combatting Stress on the 
Campaign Trail: A Guide for Campaign 
Managers and Candidates,” II, 2, 17 


CAMPAIGNS & ELECTIONS Spring 1983 99 





Ridlen, Susanne S., “State Party Platforms: 
The Indiana Republican Case,” Ill, 4, 44 


Robbin, Jonathan, chairman of the Claritas 
Corporation, “Geodemographics: The 
New Magic,” I, 1, 25 


Roman, Murray, chairman of the Campaign 
Communications Institute, “The Tele- 
phone as Political Tool,” I, 3, 53 


Roosevelt, Franklin, took care to see that 
each word in his speeches was apt as well 
as on the Thorndike list of the most com- 
mon words in current societal usage, I, 4, 
30 


Ross, Kelly, “Rural Campaigning: The Ne- 
glected ‘New Frontier,’ ” III, 1, 37 


Rural Campaigning, funraisers, III, 1, 42; 
lack of traditional media, Ill, 1, 37; “Lyn- 
don Johnson's 1937 Rural Campaign,” III, 
1, 40; motor media, Ill, 1, 38; “The 
Neglected ‘New Frontier,’/” by Kelly 
Ross, Hl, 1, 37 


S 


Sabato, Larry J., “Survey of the Costs and 
Services of Political Consultants,” II, 4, 
42 


Sanford, Terry, president of Duke Universi- 
ty, Center for National Policy, Ill, 1, 7 


Sarbanes, Paul, Democratic senator from 
Maryland, trials and tribulations with 
NCPAC in 1982, Ill, 4, 41 


Scarborough, Ken, “Combatting Stress on 
the Campaign Trail: A Guide for Cam- 
paign Managers and Candidates,” II, 2, 17 


Scheduling, fundraising events, I, 4, 12 


Schmidt, David D., “Referenda & Initiatives: 
Hot New Campaign Areas,” Ill, 4, 74 


Schneider, Edward J., Market Opinion Re- 
search, “Geodemographics Refined: An 
Alternative to Standardized Clustering,” 
Ill, 4, 62 


Schwartz, Tony, King of Sound, “Radio's Re- 
sponsive Chord, A C&E Interview,” II, 1, 
19; his work with the 1980 Kennedy presi- 
dential campaign, II, 1, 21 


Schweitzer, Doc, consultant with the Cam- 
paign Group, Inc., in Philadelphia, PA, 
“How to Buy Media—Getting the Most 
for Your Money,” Il, 2, 34 


Score, Alexander, dialect and accent too re- 
fined, II, 1, 20 


Segal, Patricia, former director of direct mail 
at the Democratic National Committee 
and did Jimmy Carter’s direct mail in 
1980, I, 3, 25 


Seib, Phillip, “Referenda: Analysis for Win- 
ning Strategies,” I, 4, 50 


Seith, Alex, 1978 contender for Charles Per- 
cy’s U.S. Senate seat, CBS special con- 
fronting him with Senator Percy, II, 1, 24; 
his involvement with Tony Schwartz, II, 
1, 24; reason for his loss, II, 1, 26 


Selye, Dr. Hans, founder of the International 
Institute of Stress in Montreal, Canada, 
Il, 2, 18; General Adaption Syndrome, II, 
2, 18 
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Sherman Grinberg Film Libraries, Inc., in 
New York, houses ABC’s news materials, 
Il, 1, 28 


Shreibman, Fay, “TV News Coverage of Elec- 
tions: A Guide to Archival Collections,”, 
22 


Signs, have the advantage of showing sup- 
port and generating interest in the com- 
munity, II, 3, 28 


Smith, Rodney N., “Federal Election Law, 
Part I: Ways Around the $1,000 Ceiling,” 
Ill, 2, 16; “Federal Election Law, Part II: 
What You Can Get Away With!” Ill, 3, 
10; “Federal Election Law, Part III: Design 
for Losers,” III, 4, 19 


Smith, Craig R., “Speechwriting: An Ac- 
quired Art, Part II,” I, 4, 24 

Speechwriting, “An Acquired Art, Part I,” 
by James C. Humes, I, 4, 19; “An Ac- 
quired Art, Part II,” by Craig R. Smith, I, 
4, 24; analyzing the audience, I, 4, 24; 
common stylistic devices, I, 4, 29; 
computer-generated speech, II, 4, 39; 
EASE formula (exemplify, amplify, speci- 
fy, and elecirify), I, 4, 21; emotional tone, 
I, 4, 27; enhancing credibility, I, 4, 27; 
formulating the issues, I, 4, 26; organi- 
zation, I, 4, 28; power of the ear, I, 4, 21; 
primary roles of speechwriter, I, 4, 22; 
Richard Nixon's speechwriters, I, 4, 25; 
style in language, I, 4, 29; Sir Winston 
Churchill—speaker of the century, I, 4, 
19; “Start ‘em laughing to keep ‘em listen- 
ing,” I, 4, 22 


Squier, Robert, “Media Miracles in Dixie: An 
Exclusive C&E Interview,” I, 2, 29 


Staab, Walter, Staab, Frank and Moger Me- 
dia Service Corp., media buyer, II, 1, 20 


Standard Rate and Data, study of radio ad- 
vertising value, I, 4, 46 


State Legislature, continuing publicity pro- 
gram, I, 2, 52; critical early plunge, I, 2, 
49; door-to-door activity, I, 2, 52; 
getting-out-the-vote, I, 2, 53; “How to 
Get Elected to Your,” by Hank Parkinson; 
in-depth research of the electorate, I, 2, 
50; mail follow-up, I, 2, 52; telephone 
bank operation, I, 2, 53; topics for cam- 
paign release, I, 2, 52; unusual announce- 
ment, I, 2, 51 


Stevens, Douglas “How to Fill Out the New 
FEC and IRS Forms,” I, 3, 65 


Stevenson, Adlai, new politics, I, 2, 43 


Strategy, Election Day, III, 3, 32; using 
Q-method, Il, 4, 40 


Stress, “Combatting Stress on the Campaign 
Trail: A Guide for Campaign Managers 
and Candidates,” by Sherry Rhodes and 
Ken Scarborough, Il, 2, 17; dealing with 
personal attacks, II, 2, 21; diet, II, 2, 23; 
in the final stretch, II, 2, 21; maintaining 
commitment to reduce, II, 2, 21; relaxa- 
tion exercises, II, 2, 22; symptoms of 
stress, II, 2, 23; stress management, II, 2, 
19; ways to handle, II, 2, 22; what hap- 
pens under stress, II, 2, 18; what is, II, 2, 
17 
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